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What does EdChoice
support and stand for?



The EdChoice mission is to 
advance educational freedom 

and choice for all as a 
pathway to successful lives 

and a stronger society.



THE STATE OF CHOICE 
& WORDS THAT WORK

Messaging school choice in a 
challenging political environment





What you think about school choice 

almost certainly depends on how 

you’ve heard people talk about it. 







Reality: If we want to change the way 

people view the issue, we have to

change the way they think about it.





CHOICE GOES WAY BEYOND 
URBAN AREAS AND

LOW-INCOME FAMILIES.



CHOICE IS A 
GENERATIONAL 

THING. 



CHOICE IS DEEPLY 
PERSONAL.



Let’s take a look at what we know 
about how real people view school 

choice.

Who likes it?



EdNext 2019 
Poll:

Support for 
Low-Income 

Vouchers



EdNext
2019 Poll:

Support for 
Universal 

Vouchers to 
Help All 
Families





Support for school choice 
is high.



Parents are not getting 
what they deserve or want.





If that’s what the polling shows, why 

do people have such a visceral 

reaction to the phrase “school 

choice”?





We’ve been talking about it wrong for 

more than a quarter of a century. 

So let’s fix that, please. 



We told people their 
schools were terrible. 

They didn’t appreciate that 
one bit.  



The Congressional Effect







So, how do we dig ourselves 

out of this hole and start 

changing hearts and minds?



BACK TO THE BASICS

People have no idea what 
“school choice” is—or how 

they’re using it.





WORDS THAT 
WORK



OPPORTUNITY
(not competition)



ASSIGNED or 
DISTRICT SCHOOLS

(not government schools)



SCHOOLING
(not school)



LOW-INCOME
(not poor)



NOT MEETING 
NEEDS

(instead of failing)



PRO-TEACHER
(not anti-union)



PARENTAL
EMPOWERMENT

(is basically everything)



What’s the biggest asset we 

can deploy in this 

conversation?





But not everyone loves 
choice, so we have to have 

a conversation. 



Assume good 
motives.



Sell the benefits 
of choice.



Always keep an 
open mind.



Be kind.





Remember the 

Platinum Rule.



Treat other people the way 
they want to be treated.



When all else fails,

ask more questions. 



What does 
“fairly” 
mean to 

you?



You’ll leave here today 
with tips and tricks to help 

you tell your story.



WE WANT TO HELP!
Message development

Press releases
Op-eds and LTEs

Social media and email planning
Reporter lists

Radio and TV scripting
Website design and development

Additional trainings
Webinars





WE ARE HAPPY 
WARRIORS!
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