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___________________________________________

Title:	2026 Schooling in America Survey
	
Survey Funder:	EdChoice

Survey Data Collection
& Quality Control:	Braun Research, Inc. (BRI)

[bookmark: _Hlk488753382]Interview Dates:	March 24th, 2025, through April 4, 2025
[bookmark: _Hlk54179415]		(phone [including text-to-web], online)

Interview Method:	Mixed Methodology

Interview Length:	
		Telephone (Gen Pop): 18.2 minutes
		Online (Gen Pop): 17.0 minutes 
		Online (Parents): 19.3 minutes


Language(s):	Gen Pop phone:			English
		Gen Pop Online:			English 	
		Parents Online:			English 

Sample Frames:	
		Gen Pop Phone:  
· General Population, U.S. Adults (age 18+)
		Gen Pop Ttw:  
· General Population, U.S. Adults (age 18+)
		Gen Pop Online:
· General Population, U.S. Adults (age 18+)	
		Parents:  
· Parents of School-aged Children, K-12
· African American Parents of School-aged Children, K-12
· Hispanic Parents of School-aged Children, K-12
Sampling Method:	Dual Frame, Probability-based, Random Digit Dial (RDD) for Telephone. 
		Text-to-web (counted as cell)
		Non-Probability-based Sampling for Online


Interview Method:	Phone/Online for N=1,514 Gen Pop respondents (80% cell)
		(n=402 Cellphone | n=100 Landline)

· Gen Pop:		N = 1,504/1,500
· Online:	n = 1,327/1,000 
· Phone:	n = 177/500 (including ttw) 

Phone/Online for N=2,466 Parents of School-aged 
Children, K-12

· AA Parents:  	   n =631/600unweighted
· Hispanic Parents:	   n = 578/600 unweighted

Margin of Error:	95% confidence level

		N=1,504 Gen Pop respondents
		
		Gen Pop:                    	N = 1,504/1,500  +/- 2.53
· Online:		n = 1,327/1,000 +/- 2.69
· Phone:		n = 177/500 +/- 7.36

		N=2,466 Parents of School-aged Children, K-12, +/- 1.97

· AA Parents:  		n = 631/600 +/- 3.90
· Hispanic Parents:		n = 578/600 +/- 4.08

[bookmark: _Hlk54353257]
[bookmark: _Hlk528572562]Weighting?		

Weighting is consistent with our approach on the 2025 Schooling in America Survey:

** We weighed the Gen Pop data on the following factors (to statistics shown later in this report): age, Census Division, gender, ethnicity, race, education, and phone usage.

** Parent data are weighted on their own (and to statistics shown later in this report) based on Census region, gender, age and race. 

** We also weighted the African American Parent and Hispanic Parent oversamples to their respective Census populations for gender, age and region.

Response Rate	
Gen Pop Landline: 					0.90%
Gen Pop Cell: 					2.04%
Gen Pop Online:					15.31%


Oversampling and Minimum Targets?	  Yes, per below:

		
Parents of School-aged Children (K-12):  n=2,466

African American Parents (K-12):	   n=631/600
								
		Hispanic Parents (K-12):		    n=578/600

The survey’s sponsor and sole funder was the Friedman Foundation for Educational Choice. For more information, contact: Colyn Ritter at colyn@edchoice.org.

The author is responsible for overall polling design; question wording and ordering; this paper’s analysis, charts, and writing; and any unintentional errors or misrepresentations. 
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[bookmark: OLE_LINK26][bookmark: OLE_LINK27]Methods Summary
The “2026 Schooling in America Survey " project, commissioned EdChoice and conducted by Braun Research Incorporated (BRI), interviewed Adults 18+ in the United States, including in the District of Columbia.  A total of 1,504 Gen Pop interviews were conducted using a mixed phone-online methodology from March 24th, 2026, through April 4, 2026.  Also, a total of N=2,466 interviews with Parents of School-aged Children (K-12) were collected via phone and online from March 24th, 2026, through April 4, 2026.
The margin of sampling error for this study varies based on the respondent piece of the study and sample size for each piece:
Margin of Error:	95% confidence level

		N=1,504 Gen Pop respondents
		
		Gen Pop:                    	N = 1,504/1,500  +/- 2.53
· Online:		n = 1,327/1,000 +/- 2.69
· Phone:		n = 177/500 +/- 7.36

		N=2,466 Parents of School-aged Children, K-12, +/- 1.97

· AA Parents:  		n = 631/600 +/- 3.90
· Hispanic Parents:		n = 578/600 +/- 4.08




All respondents (whether phone or online) were asked a series of screener questions to ensure relevance and qualification:
Screener:
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Phone:
Within the phone portion of this study, we conducted a total of n=502 telephone interviews from March 24th, 2026, through April 4, 2026, by means of both landline and cell phone.  
The margin of sampling error for the entire Gen Pop phone sample (N=177) of interviews is +/- 7.36% (95% confidence level) percentage points.   
The phone portion included a separate landline versus cell introduction:  
LANDLINE
Hello, my name is _________________. I am calling from BR Interviewing. We are calling adults in your part of the United States to ask about some things that have been in the news.

I am not selling anything and I will not be asking for money. All of your answers will be kept strictly confidential.

May I please speak with the youngest MALE age 18 or older who is now at home? [IF NO] May I please speak with the youngest FEMALE age 18 or older who is now at home?

Please know these calls are randomly monitored for quality and training purposes.
CELL PHONE
Hello, my name is _________________. I am calling from BR Interviewing. We are calling adults in your part of the United States to ask about some things that have been in the news.

I am not selling anything, and I will not be asking for money. All of your answers will be kept strictly confidential.

If you are driving or otherwise doing something requiring your full attention, I will need to call you back.

Please know these calls are randomly monitored for quality and training purposes.


BRI’s live callers conducted all phone interviews.  
Gen Pop 18+ Respondents:
· 33,643 in total – 14,896 landline; 18,747  cell 
· Of these calls 5,922 [2,663 landline, 3,259 cell] were unusable phone numbers (disconnected, fax, busy, non-residential, or non-answers, etc.);
· 3,660 [1,512 landline, 2,148 cell] were usable numbers but eligibility unknown (including refusals and voicemail); and
· 54 [10 landline, 44 cell] people did not complete the survey.
· 164 [73 landline, 91 cell] people terminated as not qualified to complete the survey.
· The average response rate of the landline interviews was 0.69%. 
· The average response rate of the cell phone interviews was 0.63%. 
Details on sample dispositions, landline, and cell phone response rates, and weighting are discussed in following sections. 


Sample Design
For the phone methodology a combination of landline and cellular random digit dial (RDD) samples was used to represent Adults 18+ across the fifty United States who have access to either a landline or cellular telephone. Both samples were provided by Dynata (formerly Survey Sampling International, LLC, or SSI) according to BRI specifications.
Dynata starts with a database of all listed telephone numbers, updated on a four- to six-week rolling basis, 25 percent of the listings at a time. All active blocks—contiguous groups of 100 phone numbers for which more than one residential number is listed—are added to this database. Blocks and exchanges that include only listed business numbers are excluded.
Numbers for the landline sample were drawn with equal probabilities from active blocks (area code + exchange + two-digit block number) that contained three or more residential directory listings. The cellular sample was not list-assisted but was drawn through a systematic sampling from dedicated wireless 100-blocks and shared service 100-blocks with no directory-listed landline numbers.
Contact Procedures
Interviews were conducted from March 24th, 2026, through April 4, 2026.  As many as 6 attempts were made to contact every sampled telephone number. Sample was released for interviewing in replicates, which are representative subsamples of the larger sample. Using replicates to control the release of sample ensures that complete call procedures are followed for the entire sample. Calls were staggered over times of day and days of the week to maximize the chance of contact with potential respondents. Each phone number received at least one daytime call.  
We have noticed over the last several years, response rates have been declining for consumer polls. Generally, running survey over a longer period of time will boost these response rates.  However, lower response rates do not lead to lower reliability of the data.  
The survey’s margin of error is the largest 95% Confidence Interval for any estimated proportion based on the total sample – the one around 50%. The margin of error for the phone part of this study is +/-7.36%. This means that in 95 of every 100 samples drawn using the same methodology, estimated proportions based on the entire sample will be no more than 7.36% percentage points away from their true values in the population.
It is critical to note that the Mean Squared Error (MSE) is higher when considering the number of respondents for a given demographic subgroup. For example, the MSE for a subgroup of 150 respondents is ± 8.0 percentage points.
In addition to sampling error, question wording, ordering, and other practical difficulties when conducting surveys may introduce error or bias into the findings of public opinion research.
Call Dispositions and Response Rates
Full dispositions for all sampled landline and cell phone numbers are located on the following pages.


Call Dispositions and Response Rates – Adults 18+ (phone) 
Full dispositions for all sampled landline and cell phone numbers are located below:  
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Please note that N=18 of our N=2,466, Parents of School-aged Children (K=12) took the survey via phone.

Online 
BRI programmed and hosted the web-based survey for Gen Pop Adults 18 years of age or older as well as for Parents of School-aged Children (K-12).   
[bookmark: _Hlk488753454]A total of N=1327 Adults 18+ participated in the Gen Pop online survey an initial outreach of 10,214 people emailed from March 24th, 2026, through April 4th, 2026.   These individuals were randomly selected from the opt-in nonprobability online pool of panelists; n=505 persons terminated as disqualified.   

Margin of error:  95% confidence level

N=1504 Gen Pop respondents
Gen Pop:    N = 1504/1500 +/- 2.53



Details on sample dispositions and response rates are discussed below: 
Dispositions and Response Rates – Online Adults 18+ Gen Pop 
	Category
	Disposition Code Total

	Full completes
	1,327

	Email bouncebacks
	126

	Respondent unavailable during field period (web)
	4,811

	Terminated early/Break-offs
	624

	Screened out/terminates/disqualified
	505

	Logged onto survey; did not complete any item.
	2818

	Not intended person
	3

	Overquota
	0

	Total
	10,214

	Response Rate (AAPOR)
	13.70%

	Cooperation Rate (AAPOR)
	27.82%

	Refusal Rate (AAPOR)
	29.41%

	 
	 



A total of N=2,466 Parents of School-aged Children (K-12) participated in the online survey relevant to and targeted toward this group. These individuals were randomly selected from the opt-in nonprobability online pool of panelists.  
For the online versions of the National Education Survey with Adults 18+ and Parents, we utilized our partner Pure Spectrum to recruit and complete online.  In turn Pure Spectrum works with their various partners to send sample. You may find more information about Pure Spectrum via the following web site: https://www.purespectrum.com/ 

[bookmark: _Hlk43287177]
Online Studies

                               
Online surveys offer unique challenges to ensure quality and honesty.   For most surveys, email blasting to panelists is unchecked and depends on the first responders to complete a survey.   Further, there are abuses in many panel companies where people sign up under multiple names and even live in other countries!  

The established procedures being used for the best possible results in online surveys are always being reviewed.   There are several companies where panelists are drawn from random telephone samples and recruited to participate in periodic surveys for cash and prizes.  Our concerns include the proportional sample balance, number of surveys a respondent stops/starts, frequency of respondent solicitation, and frequency of the panel company to draw upon competitor databases to complete low incidence projects.

Unlike telephone surveys, online surveys generally attract more males than females.  Further, the number of respondents over the age of 60 are disproportionally thin versus their population.   Some panel companies have achieved some balance by providing seniors with a limited action internet-ready device at the panel company’s expense.   Still, for general population surveys, seniors are solicited repeatedly far more than their younger counterparts.

Over the last several years conversations have been started through the media and, indeed, within national conferences (such as that of AAPOR) regarding putting the science behind online data collection, though there are no immediate plans fully to support projecting studies collected online being presented in the media.  

Many leading media and corporate entities do not recognize online surveys as a projectable method of data collection, but some online surveys compare nicely to similar telephone surveys.   Braun Research is an active participant in these discussions to help mark the way forward.

No one panel directly controls all panelized respondents.  More than half of all respondents are members of multiple panels, and, typically, on average, six percent of that population will be panelized.  That population is generally younger, more connected, slightly less than average income and has other underlying differences (slightly higher unemployed/uninsured) and more liberal.

Weighting Procedures and Analysis
Weighting is generally used in survey analysis to compensate for sample designs and patterns of non-response that might bias results. 
The online and phone questionnaires amongst the Adults 18+ Gen Pop and Parent Studies were almost identical, save for some screening questions and main stage interviewing questions applicable to parents only and/or online respondents only. 
Weighting is consistent with our approach on the 2025 Schooling in America Survey:
** We weighed the Gen Pop data on the following factors: age, Census Division, gender, ethnicity, race, education, and phone usage.

** Parent data are weighted on their own, based on Census region, gender, age and race. 

** We also weighted the African American Parent and Hispanic Parent 
oversamples to their respective Census populations for gender and region.



Statistics Charts  
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EdChoice
EdChoice is a 501(c)(3) nonprofit and nonpartisan organization, solely dedicated to advancing Milton and Rose Friedman’s vision of school choice for all children.  First established as the Milton and Rose D. Friedman Foundation in 1996, eventually becoming the Friedman Foundation, and, as of 2016, now EdChoice, the organization continues to promote school choice as the most effective and equitable way to improve the quality of K-12 education in America.  EdChoice is dedicated to research, education, and outreach on the vital issues and implications related to choice and competition in K-12 education. 
Braun Research, Inc. (BRI)

The Braun Research network of companies, founded in 1995, engages in data collection via telephone, and internet for various survey research firms, government and advertising agencies, local community organizations, local and national business groups, foundations, universities and academic entities, as well as religious organizations. In twenty-nine (29) years Braun Research has conducted over 12,500 research projects by telephone, internet, and mail worldwide. 
The work we execute requires us to perform all work up to standards required by the various research organizations such as AAPOR.  In fact Paul Braun has served as a past President of the New Jersey Chapter of AAPOR. 
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S1. Are you under 18 years old, OR are you 18 or  older?     1)    Under 18   * Thank, and terminate   2)    18 or older      9)    (Refused)   * Thank, and terminate       S2 .  What is your ZIP Code?        S3.  In what STATE do you currently live?       1)   [Record U.S. State   or District of Columbia ]   2)   Outside of USA      * Thank, and termina te   3)   (Refused)        * Thank, and terminate       D1 .   What is your gender?     1)   Male   2)   Female       D2.  In what year were you born?      [OPEN END. RECORD. LATER CODE FOR GENERATION]    
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LANDLINE / CELL SUMMARY

SUMMARY DETAILS

Landline Cell Phone Landline Cell Phone

14,896 18,747 Total 2651 3245 Disconnected

14,896 18,747 Released 3 0 Fax

0 0 Unreleased 9 14 Gov't / Business

0.69% 0.63% Est. Response  Rate(AAPOR) 2663 3259 Unusable

1438 2003 No Answer

74 145 Busy

1512 2148 Usuability Unknown

82 95 Complete

10 44 Break-off

92 139 Usable / Eligible

257 371 Refused

3 11 Language Barrier

3884 5206 Answering Machine

6408 7511 Call Back - Retry

2 11 Strong Refusal

2 0 Privacy Manager

10556 13110 Usable / Eligible Unknown

73 91 Terminates

73 91 Usable Ineligible

0.69% 0.63% Response Rate (AAPOR)

36.6% 30.4% Cooperation Rate (AAPOR)

2.40% 2.90% Refusal Rate (AAPOR)
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Source: ACS 5-Year Estimates Public Use Microdata Sample 2024

Weight used: PWGTP

Universe: selected geographies: New England Division, Middle Atlantic Division, East North Central Division, West North Central Division, South Atlantic Division,

 East South Central Division, West South Central Division, Mountain Division, Pacific Division; Age (AGEP): 18 to 99 *

Age recode Unweighted % Weighted %

 -> Total 261,411,680           100.00%

Between 18 and 24 30,625,133              11.72% 11.37% 11.72%

Between 25 and 34 45,741,790              17.50% 18.55% 17.50%

Between 35 and 44 44,302,643              16.95% 17.29% 16.95%

Between 45 and 54 40,733,420              15.58% 17.09% 15.58%

Between 55 and 64 42,382,001              16.21% 16.76% 16.21%

65+ 57,626,693              22.04% 18.95% 22.02%

Sex

 -> Total 261,411,680           100.00%

Male 128,168,462           49.03% 48.40% 49.02%

Female 133,243,218           50.97% 51.60% 50.98%

Recoded detailed race code (Note: due to space restrictions, some labels may be truncated.) (RAC1P)

 -> Total 261,411,680           100.00%

 -> Total -> Total Hispanic 45,458,989              17.39% 16.89% 17.39%

 -> Total -> Total Not Spanish/Hispanic/Latino 215,952,691           82.61% 82.78% 82.61%

Total 215,952,691          

White alone  157,593,392           60.29% 72.47% 70.14%

Black or African American alone 30,461,893              11.65% 15.36% 13.22%

American Indian alone 1,037,306                  0.40% 1.86% 2.31%

Alaska Native alone 77,242                          0.03%

American Indian and Alaska Native tribes specified; or American Indian or Alaska 

Native, not specified and no other races 154,336                       0.06%

Asian alone 15,978,286              6.11% 3.06% 5.96%

Native Hawaiian and Other Pacific Islander alone 430,652                       0.16%

Some Other Race alone 1,281,522                  0.49% 2.53% 2.75%

Two or More Races 8,938,062                  3.42% 4.45% 5.37%

(please note our outcomes are based on a multiple-response race question.)

Educational attainment recode

 -> Total 261,411,680           100.00%

Less Than High School 27,496,160              10.52% 5.38% 5.14%

HS Grad 71,065,463              27.19% 32.58% 32.57%

Some College/Associates 76,557,718              29.29% 32.25% 29.29%

Bachelor's 53,527,650              20.48% 19.15% 20.46%

Graduate Degree 32,764,689              12.53% 10.64% 12.53%

Selected Geographies

 -> Total 261,411,680           100.00%

New England Division 12,276,378              4.70% 4.26% 4.70%

Middle Atlantic Division 33,450,356              12.80% 13.23% 12.80%

East North Central Division 36,977,492              14.15% 15.69% 14.15%

West North Central Division 16,741,106              6.40% 6.38% 6.40%

South Atlantic Division 53,426,800              20.44% 18.88% 20.44%

East South Central Division 15,225,587              5.82% 7.38% 5.82%

West South Central Division 31,581,481              12.08% 11.84% 12.08%

Mountain Division 19,818,035              7.58% 7.05% 7.58%

Pacific Division 41,914,445              16.03% 15.29% 16.03%

Region

Total 261,411,680           100.00%

Northeast 45,726,734              17.49% 17.49% 17.50%

Midwest 53,718,598              20.55% 22.07% 20.55%

South 100,233,868           38.34% 38.10% 38.33%

West 61,732,480              23.62% 22.34% 23.62%

* Any diffrences are due to rounding.
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Source: ACS 5-Year Estimates - 2023

Parents of Relevant Children – Enrolled Public

Age recode

Unweighted % Weighted %

 -> Total

44,683,415 100.00%

Between 18 and 24

390,895 0.87% 2.43% 2.45%

Between 25 and 34

8,232,675 18.42% 27.37% 17.92%

Between 35 and 44

19,980,200 44.72% 34.43% 43.49%

Between 45 and 54

13,419,285 30.03% 25.59% 29.17%

Between 55 and 64

2,442,075 5.47% 7.75% 6.07%

65+

218,285 0.49% 2.43% 0.91%

Sex

 -> Total

44,683,415 100.00%

Male

20,053,260 44.88% 48.18% 44.86%

Female

24,630,160 55.12% 51.82% 55.14%

Recoded detailed race code (Note: due to space restrictions, some labels may be truncated.) (RAC1P)

 -> Total

44,683,415

 -> Total -> Total Hispanic

10,409,890 23.30% 23.44% 21.09%

 -> Total -> Total Not Spanish/Hispanic/Latino

34,273,525 76.70% 76.32% 78.61%

Total

White alone

24,099,360 53.93% 60.14% 70.45%

Black or African American alone

5,108,225 11.43% 28.59% 14.82%

American Indian alone

223,925 0.50% 1.74% 1.96%

Asian alone

3,207,350 7.18% 2.92% 5.83%

Native Hawaiian and Other Pacific Islander alone

87,830 0.20%

Some Other Race alone

183,835 0.41% 2.19% 2.13%

Two or More Races

1,363,000 3.05% 4.26% 4.67%

Educational attainment recode

 -> Total

44,683,415

Less Than High School

5,214,560 11.67% 3.09% 4.07%

HS Grad

9,854,500 22.05% 26.44% 29.70%

Some College/Associates

12,941,615 28.96% 27.94% 28.70%

Bachelor's

9,930,455 22.22% 23.28% 22.29%

Graduate Degree

6,742,285 15.09% 19.26% 15.23%

Selected Geographies

 -> Total

44,683,415 100.00%

New England Division

1,975,455 4.42% 3.28% 4.05%

Middle Atlantic Division

5,398,335 12.08% 12.98% 12.15%

East North Central Division

6,234,540 13.95% 12.73% 13.62%

West North Central Division

3,032,235 6.79% 4.58% 6.38%

South Atlantic Division

8,522,910 19.07% 22.71% 19.96%

East South Central Division

2,473,340 5.54% 7.14% 5.71%

West South Central Division

6,198,540 13.87% 12.33% 14.52%

Mountain Division

3,557,050 7.96% 7.34% 7.72%

Pacific Division

7,291,010 16.32% 16.91% 15.87%

Region

 -> Total

44,683,415 100.00%

Northeast

7,373,790 16.50% 16.26% 16.20%

Midwest

9,266,775 20.74% 17.32% 20.00%

South

17,194,790 38.48% 42.17% 40.20%

West

10,848,060 24.28% 24.25% 23.59%

* Any differences are due to rounding.


